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Background 

On November 17, 1994, three focus groups were held in Englewood, New 
Jersey to test initial reactions to the new RJR product, Salem Preferred 100’s. 
Participants were women, ages 25 through 44. 

Two groups were held among regular smokers of Salem 100’s; the third, 
among regular smoker's of a non-dedicated menthol 100’s brand (i.e., 
Marlboro Menthol, B&H Menthol, Virginia Slims Menthol, etc.). 

Each participant was given two packs of Salem Preferred 100’s to smoke 
prior to attending the focus group. 

Key findings are detailed below. The in-depth moderator’s report is attached 
for your review. 


Key Findings 

The “less lingering stale smoker smell” claim is appealing. 

♦ With many smokers reporting that they would consider switching brands, if 
they knew' of a menthol brand that could deliver on this claim. 

However, after in-home trials, most of the smokers were disappointed with 

Salem Preferred’s performance. 

♦ Most smokers reported a negligible decrease in the amount of lingering 
smell, falling far short of their expectation of no lingering smell. 

♦ In addition to reporting disappointment in fulfilling the no lingering smell 
claim, many smokers reported that the overall menthol taste was poor, or 
that it left an unpleasant aftertaste. 
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